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GSTC and Sustainable Tourism

Monique Chen [RZ 2
GSTC Trainer in Asia



Characteristic of Sustainability
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[Complicated] -sustainability is
a complicated word that does not
easily translate in every language.
(It is about a complicated

management system.)
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Magnagement
Governance

Social Culture
[Simple] - Itis easy to feel that it
IS some special area that is best
left to experts. However, the basic
principle of sustainability is
balance and this can be integrated
by everyone into everyday actions

and job roles. Environment Economy
XENTRESHRBRBEN B AWNEAE - FEHBEE - EZRKMN ﬂf fﬁ._.E I-%iﬁ ?iliﬁ% .UﬁillF

REHIT ;| -ABELIENUE - [KE) WEKRBIFEARER-FEEE v

(balance) - MEZSEATUMASHEEN TIFPEENTE -

REFEFE ‘*@ﬁﬁﬁ/\ =



&t
,1-" Sustaimalle Travel Toiuen

B ok & gk T % w

UNWTO PRIORITIES FOR TOURISM RECOVERY
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» |.Provide liquidity and protect jobs.

» 2.Recover confidence through safety & security.

v

3. Public-private collaboration for an efficient reopening.

v

4. Open borders with responsibility.

v

5. Harmonize and coordinate protocols & procedures.

» 6. Added value jobs through new technologies.
/
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7. Innovation and Sustainability as the new normal.%ﬂ%ﬁiiiﬂgﬂ?:m%%ﬁﬂ’gﬁ,ﬁé\

> Investment in the digital transformation for better destinations’ planning &
management.

\_ ~ Accelerate the transition towards a circular economy in the tourism value chain. )
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oQ:; Many labels... much
confusion...
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To unify Global Sustainable Tourism Standard

Qi GSTC

Global Sustainable Tourism Council

» Global Sustainable Tourism Council-GSTC

» Rainforest Alliance

» United Nations Environment Programme , UNEP) -

» United Nations Foundation

» United Nations World Tourism Organization, UNWTO
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GSTC - Accreditation Body

The leading global authority in establishing and
managing standards for sustainable travel &
tourism. (GSTCH 2 Bkie B s Ik G iR AZ (SR AR )

Two sets of GSTC Criteria have been developed:

1. GSTC Industry Criteria (Hotels & Tour Operators)
(2008, 2012, 2016) — 42 criteria/167(H)/182(TO) Indicators

2. GSTC Destination Criteria (2013, 2019) — 38 criteria / 174

Indicators
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GSTC Network
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Four Pillars of GSTC Sustainable Criteria

2008
Global Sustainable

Tourism Criteria
42 criteria/167(H)/182(TO)

2019-V2
Global Sustainable Tourism
Criteria for Destinations

Indicators
Sustainable
= Management
Social and Economic
B Benefits

C Cultural Heritage

Environment
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38 criteria / 174 Indicators

Sustainable
management

Socio-economic
sustainability

Cultural sustainability

Environmental
sustainability
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GSTC Recognized Standards GSTC Accredited CBs
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» Hotels 36 » Hotels 4
» Tour Operators |5 » Tour Operators 4
» Destinations 12 » Destinations 2
N
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Sustainability in tourism
BIOSPHERE

¢ l GSTC® HAXX170001
IEE Certification
Systems

ertifications of Sustainability

Travelife W

Accommodation
Sustainability
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oQ; Levels of Assurance

3rd-Party Certification
by an Accredited
Certification Body

3rd-Party Certification
(supposedly impartial)

2nd-Party verification
(impartiality is not certain)

1st-Party Assessment
(NOT impartial)

Zero verification

> Sourced from : GSTC Roi Ariel
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Sustainable Performance Data Exchange
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Complicated Part Simple Part
3rd Party Certified  2nd Party Certified 1st Party
Companies / DMOs Companies Sustainable Actions

Green Travel D
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Stakeholders in Sustainable Tourism Supply Chain
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Ttk load = Data Exchange with
our ieaders Destlnatlons GSTC . o ol c1°
local guides - Efficiency and credibility.
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Question for Monique....From your experience what
maybe the gap for global sustainable data exchange?

»1.All the sustainable certification schemes are about to audit if the organization has built
up a sustainable management and monitoring system (the complicated part I mentioned 1n
the presentation). “To make the balance”

And every certification bodies recognized or accredited by GSTC, has similar sustainable
language 1n standards, but still they are with different auditing system.

[t would be really good to sort out the gap in between, and connecting the certification
schemes’ rating system with digital sustainable standards.

And how to perform the “balance” spirit from the digital standards will help the supply
chain communication.

3

2. Tourism performance 1s much more complicated and flexible than an object (like
shampoo). When auditing there are some qualitative indicators which are not easy
objectively unified globally, and there are some quantitative standards which will be
evaluated according to the location and condition.

»Sustainability 1s more about how the company 1s improving, other then how much or how
many the company has to achieve.

»It 1S not exactly 100% the same 1dea with carbon emission reduction.
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SN Thank You for
" Your Attention!
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