Enhancing transparency and traceability

of sustainable and circular value chains
in the garment industry
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Trade The joint trade for development agency of the UN and the WTO
Centre Trade-related technical support to SMEs, free-to-use web-based business solutions

'ﬁf_;:;:_,_ ju UNECE United Nations Economic Commission for Europe
o Norms, standards & tools for to advance sustainable and efficient value chains management

Team of Specialists on Environmental, Social and Governance Traceability of Sustainable Value Chains in the Circular Economy - First Meeting

10 November 2021
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* UN 2030 Agena for Sustainable * Green Deal * France Law on duty of vigilance by
Development — UN Guiding Principles on multinational companies

Business and Human Rights
* Mandatory Human Rights and
DONSIE * UN Global Compact Environmental Due Diligence initiative
NSUMPTION * 1LO Declaration on Fundamental Principles . . : . * Germany preparing/implementing due
oF * Revision of Non-Financial Reportin o . .
L and Rights at Work and ILO Conventions on Directive P & diligence legislation applying to the sector
Labour Standards, Better Work « UK Modern Slavery Act

* OECD Guidelines for Multinational * US Textile Product Identification Act

* Circular Economy Action Plan

* The Netherlands Dutch Agreement on
Sustainable Textiles
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* Textile Strategy

Enterprises - Guidelines for Due Diligence * European Parliament Resolution on the EU
1 PARTNERSHIPS in Garment & Footwear Flagship Initiative on the Garment Sector * Australia Modern Slavery Act
FORTHE GOALS * European Economic and Social Committee * India Indian Companies Act

(EESC) Towards an EU Strategy for
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How can economic operators along the supply chain implement these policies practically & effectively?
Minimizing risks and costs, complying to voluntary and regulatory requirements, in particular SMEs

How can we help consumers make sure that the claims on the products they buy are true?

And how can we help as public institutions?
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Traceability system Audit sharing platform
Multi-stakeholder policy platform to design policy Development and implementation of online set of
approaches and standards to support the private social/labour data assessment and sharing solutions -
sector in due diligence, through traceability of driving harmonization, saving costs, and increasing

K sustainable and circular value chains j K transparency in supply chains. /

Transparency and traceability in the garment industry
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Farmers/ (,'.‘mper‘mmq.f
Producers Producer
(SMEs) Organizations

Processors’ Retailers/ Consumers
Traders Buyers

Policy makers

Standard organisations
NGOs, business organisations
etc.



Sustainability Map:
Visualize brands’ suppliers location, factory profiles, social
and environmental audit results.

‘Company Name Fmtagmf”'/ S e | a search
- &
Search N
S b
\ Rl \\\

Country e Yili Zhuowan Garment
Genericsesrch pzakiten SR Manufacturing,

s R Co,ltd -

&

Private View J Public View \thy &Cﬂ for gt

jorocco 3 J Q;(
i : wwall, N v

1 Search when map move . i ek Wears & Textiles E .’\ N .

e b gy Bl

Cuba \ B v ndia
Qusearch  Reset v 7 g \ \\Lavs
/ Ni \ A
/ /st o M/ chag cutan N5 Temen Arabiany .
udan \ e
1exsun, S.A, / £ i =48 D PhilBpines
¥ N
%

. / / & Ethiopia
/ han \
b | Cameroon Brun
> / an . e Malaysia  Biunel
7 Republiccf Kenya
Ecuador | / / theCongo e, 48
. £/ »
74 s anzania

/ { ambia
Bolivia v
v Zimbabwe « Madagascar; ;
- b d= Namibia Indian
Create Company araguay
. South Ocean Australia

Atlantic South Africa
~ /
(@)mapibas . Ocean
Company Name Parent Company Name Country Lastupdate Permissions

ITC partners:

SOCIAL & LABOR
comwsnemcs%E

FARM SUSTAINABILITY

== amfori @

Trade with purpose

A\

BN Norhoreal
3 §
paE Japan|
e
\

International

[rade
Centre

“One-stop shop” - acting as a global public repository of
neutral and trusted information about businesses’
sustainability credentials

Business Potential — businesses complying with
sustainability schemes are missing business opportunities
or preferential financing conditions

Integrity — suppliers face difficulties when providing
evidence about their sustainability claims to buyers and
retailers

Visibility — need for brands to provide information about
their supply chain and sustainability practices
commitments

Unique Identifier — Reduce duplication of efforts and audit
fatigue by understanding which suppliers are certified by
multiple standards or codes of conduct
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S%glrﬂ’. Esl‘l IEAE?I%E m Brands accepting SLCP Assessments

List current as of 01 November 2022. For more details, including which countries

and tiers brands & standard holders accept SLCP data from, please see the full list on
the SLCP website. associations and many of the Ilargest

* Pre-competitive  consortium of 254
signatories, including manufacturers

fashion brands
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"‘“E?" - adidas ALDO AEQ dasics  sestscucn pomeas  The SLCP system avoids audit duplications

by providing a converged S&L assessment

framework to be used by all participating
stakeholders.

T Fanatics FENIX G-STAR RALW Gap Inc. H&M Group = Mupsons pav hunkemdller

e Converged Assessment Framework (CAF):
INDITEX  KoppAhl [Tt KOMAR  levisTRaussaco. Zwmacpac data collection tool and robust verification,

co-developed with ILO Better Work
= &~  outERNOWN PTSalvage:
m MUD JEANS =5 O\/S J e Over 10 million EUR in savings estimated

*ﬁ\/\_ AR | for garment facilities as of November 2021
p“““l( PVH </ARANDA CGE'! Sustainable SM&J\

Apparel Coalition that can be redirected towa rds the

rreaoer L @ “we [T improvement of social and labour

uuuuuuuu conditions.



https://slconvergence.org/slcp-data-acceptance
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Maintaining high
y o= C 8 € o standards for facility
—= ‘ == \_ dataverification )

1. Data collection: Facility self-
assessment

2. Verification: External check
on accuracy and completeness 1

SLCP Gateway
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3. Sharing of verified
social/labour data to all buyers

4. Data analysis, scoring, @FFC HiQQCG

translation to standard done by & ‘\ BettetWork [ 4P 4P R TR, T
“Accredited Hosts”

Standard
Brand X ’ Manufacturer Holder Brand Y Brand Z




/Exponential growth in uptake \

Gateway uptake

October 2021: Over 6,000 users in
the system and over 5,000
completed verified assessments.

Estimated over $12 million in savings
as of October 2021.

July 2022: Targeting 10,000 facilities
using the system.

December 2023: Targeting 25,000
facilities, roughly 77% of global

\\facility volume. /

Cumulative Verified Assessments
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SLCP Gateway Assessment and Savings
Cumulative 2018 - June 2021
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s Savings s Cumulative Verified Assessments
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Looking forward

Expanded uptake and further integration

* Increase number of facilities and brands utilizing the Gateway and implementing the traceability standards through
outreach and working with more partners and Support uptake and improvement of working conditions through

continued SME capacity building

* Integration of traceability standard with the Gateway and harmonization of coverage, e.g. increased attention to
environmental issues in the Gateway

* Potential replicability to other sectors to support the effective implementation of EU sustainability objectives

Data-informed solutions

* Leverage data from IT platforms, which can be used to
inform future policy choices

« Compliance information from thousands of factories
across all regions aggregated and anonymized

* Identify areas of progress and difficulties in the
garment sector and develop strategies to address gaps
on the ground
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