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Household Budget Survey 2018/2019
Background

 The primary purpose of a Household Budget Survey is to obtain 
detailed information on the types of goods and services 
purchased by Belizean households and how spending is 
distributed across these goods and services.

 Covered a nationally representative sample of approximately 
3,000 households across both urban and rural areas.

 The survey captured data on spending over a 12-month period, 
with the sample being sub divided into quarterly rounds, to 
capture seasonal expenditure patterns

 First iteration of Recall methodology as part of the survey 
execution, rather than diary method.

 The main output – a new CPI basket

HBS 2018/2019



5
Household Budget Survey 2018/2019
Background

 Design of the Questionnaire:
• Guided by the COCIOP 1999 groups to create the modules

• Predefined list of goods and services as per latest CPI basket 
2011

• Expanded list to include additional products and services
• Incorporated SNA 2008 concepts on Consumption Expenditure

• Final demand expenditure
• Capital Expenditure
• Intermediate Use expenditure

 Two Main Questionnaires:
• Household Questionnaire

• Captured expenditures that were expected to be done at a 
household level

• Individual Questionnaire
• Captured expenditures that were expected to be done at the 

individual level

HBS 2018/2019
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Household Budget Survey 2018/2019
Questionnaire by SNA class

 Household Questionnaire:
• Owner – Capital Expenditure
• Rent – Private Final Consumption
• House Under Construction – Capital Expenditure
• Additions and Improvements- Capital Expenditure
• Repairs and Maintenance- Private Final Consumption
• Fuel, Utilities and household operation – Private Final Consumption
• Furniture, Furnishing and Equipment- Private Final Consumption
• Transportation- Private Final Consumption
• Education- Private Final Consumption
• Food and Beverage – Private Final Consumption
• Agriculture - On account Production (Private Final Consumption) 

HBS 2018/2019
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Household Budget Survey 2018/2019
Questionnaire by SNA class

 Individual Questionnaire:
• Clothing, Footwear & Tailoring- Private Final Consumption
• Transportation (operations, maintenance & repairs)- Private Final 

Consumption
• Public Transportation- Private Final Consumption
• Personal Care Products & Services– Private Final Consumption
• Restaurants - Private Final Consumption
• Entertainment, Recreation & Miscellaneous – Private Final 

Consumption
• Travel (Local, Foreign)- Private Final Consumption
• Insurance (Health, Life)- Private Final Consumption
• Healthcare and Medicine and supplies – Private Final Consumption
• Financial Expenses- Private Final Consumption

HBS 2018/2019











© 2023 Statistical Institute of Belize. All Rights Reserved

‹#›
Household Budget Survey 2018/2019
CODING

First Coding 
COICOP 1999

Use of CPI basket 
2011 COICOP (1999) 
for automated coding 
[using lookup 
functions]
•Here we expands COICOP 
from 5 digits to 7 digits

Manual verification
•Ensured that coding most 
appropriate per item 

Second Coding 
COICOP 2018

Use of the 
Classification of 
Individual Consumption 
According to Purpose 
(COICOP) 2018 –
White Cover
•Manual Coding
•Expanded from 5/6 to 7 digits

Third Bridge Coding 
Verification COICOP 

2018 to 1999

Verify with 
correspondence at 

level 4, for automated 
verification [using 
lookup functions]
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CODING- Correspondence



CODING- Bridge Verification
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New CPI Basket 
Comparison by Main Heading COICOP 1999 vs 2018

New Basket for CPI 
resulted in 395 Good 

and Services

COICOP 1999 % to value COICOP 2019 % to value2 Reason of Change
01 -Food and non-alcoholic 

beverages 25.8% 01 -FOOD AND NON-ALCOHOLIC 
BEVERAGES 25.8%

02- Alcoholic beverages, tobacco 
and narcotics 3.6% 02- ALCOHOLIC BEVERAGES, TOBACCO 

AND NARCOTICS 3.6%

03- Clothing and footwear 4.6% 03- CLOTHING AND FOOTWEAR 4.6%
04- Housing, water, electricity, gas 

and other fuels 19.4% 04- HOUSING, WATER, ELECTRICITY, GAS 
AND OTHER FUELS 19.4%

05- Furnishings, household 
equipment and routine household 
maintenance 

5.2%
05- FURNISHINGS, HOUSEHOLD 

EQUIPMENT AND ROUTINE HOUSEHOLD 
MAINTENANCE 

5.2%

06- Health 2.6% 06- HEALTH 2.6%

07- Transport 
15.3%

07- TRANSPORT 
15.3%

Re classification of 
postage to 07 was 08 
in old code

08- Communication 
4.1% 08- INFORMATION AND 

COMMUNICATION 
4.6%

Re classification of TV, 
Computers, calculators 
to 08 was 09

09- Recreation and culture 
4.7%

09- RECREATION, SPORT AND CULTURE 
4.3%

Re classification of TV, 
Computers, calculators 
to 08 was 09

10- Education 2.5% 10- EDUCATION SERVICES 2.5%

11- Restaurants and hotels 6.5% 11- RESTAURANTS AND 
ACCOMMODATION SERVICES 6.5%

12- Miscellaneous goods and 
services 

5.8% 12- INSURANCE AND FINANCIAL 
SERVICES 

0.8%
Re classification of 
wedding venue to 09 
from 12

13- PERSONAL CARE, SOCIAL 
PROTECTION AND MISCELLANEOUS 
GOODS AND SERVICES 

4.9%

Total 100.0% TOTAL 100.0%
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Back-casting with COICOP 2018
Converting 1999 Series to 2018 

The Process

Correspondence of classification between Basket ( 2011 & 2020)

Run CPI  (CPI 2011, CPI 2020) for the overlapping period

Linking  CPI 2011 to new Base CPI 2020 for overlapping period

Based on results chain CPI 2011 series into CPI 2020



Basket- Correspondence



Basket- Correspondence



Overlapping CPI 
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CPI production COICOP 2018

Dissemination using 
COICOP 2018
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CPI production COICOP 2018

Dissemination using 
COICOP 2018



Sign up to receive emails of our releases

http://www.sib.org.bz/contact-us

For more information, visit our website

http://www.sib.org.bz

Follow us on social media

http://www.facebook.com/belizestatistics/
https://www.flickr.com/photos/belizestatistics/

https://www.instagram.com/belizestatistics/
https://www.youtube.com/channel/UCBHNJCdb0DY1GtPHh2KtvYA
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