
 

 Competition; business statistics 

 Evolving and changing of users’ needs  

 Reducing respondents’ burdens 

Maintaining or reducing of costs  

 



 New sources 

 Communication with users & respondents 

 Techniques (data collecting, visualization 

etc.) 

 Promoting and educating 

 Initiating and anticipating users’ needs 

 Dissemination (channels, specific services 

etc.) 
 



 

Collaboration 

Common solutions 

Sharing good practices 

 
 


