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1. Please keep your microphone off unless you are speaking
2. When sending a comment or a question in a chat, please send them 

to "everyone"
3. To request floor, please raise your hand: we will have time for 

questions and comments after each agenda point and there is a time 
session for discussion of the white paper.

Housekeeping
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• Tourism is one of the most rapidly growing business domains and will, inevitably, need to make use 
of the most advanced technologies available at this time to accommodate the needs of this growing 
market

• There are four related business standards for sustainable tourism including with (1) GSTC, (2) ISO
21401:2018, (3) ISO/TC 228, (4) UN/CEFACT’s Green Paper on Sustainable Tourism.

• After the Green Paper on Sustainable Tourism -Experience Programs was published by UN/CEFACT
in April 2019, the working experts of Travel/ Tourism Domain found it necessary to develop the
business standards for sustainable tourism.

• This white paper suggested ten categories according to the service content or products provided by
the tourism sectors, including the core sectors food/ restaurant, accommodation, transportation,
destination, shopping, entertainment, tour agency, local government, experience program and
traveler.

• And the concept of UN/SDGs (Sustainable Development Goals) will be and should be well 
considered when to develop the business standards for sustainable tourism. 

1. INTRODUCTION
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• The UN sustainable development goals do not list sustainable tourism as a separate 
goal. However, several of the UN/SDGs have their applications in the tourism 
Industry. The definition of tourism industry is "the sum of the industrial and 
commercial activities that produce goods and services wholly or mainly for tourist 
consumption." (Weaver and Lawton, 2002, p.471). The main sectors are travel 
agencies, tour operators, transportation, accommodation, food services, attractions, 
entertainment and specialized merchandise (Weaver, 2006).

• Tourism both globally and regional can have severe impact on local communities, 
natural resources, climate and economies. Tourism being linked to travel, there is 
also a link to sustainable travel and transportation. Globally we see the realization in 
the tourism Industry that changes are necessary to not only meet the demands of 
local communities to be able to receive tourists but also utilize tourism to achieve a 
positive impact on those communities. With the help of those standards, it should 
be possible to differentiate sustainable for non-sustainable tourism. These standards 
can assist buyers of tourism products and services to make choices with a certain 
amount of certainty that what they buy is regarded as sustainable.

2. PURPOSE AND SCOPE (1/3)
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• This project is to produce definitions and guidelines on sustainable tourism. 
It does not deliver a certification system, but it provides elements upon 
which certification or labeling systems could be built. The project will not 
only deliver components of future recommendations to government to 
facilitate, promote sustainable tourism in their constituencies but also will 
take into consideration work which has been produced by UN/CEFACT on 
Experience Programs being a subset of sustainable tourism products. The use 
of these documents and relevant list developed in the project will surely be 
provided any system developers to trade sustainable tourism.

• The sustainable tourism of business standards should be revised in response 
to environmental, societal, and policy changes in the future, and the 
comparability of revised versions should be also taking into consideration, to 
allow the cross-reference of sustainable tourism standards should be easily 
carried out between different versions to maintain the internal quality 
consistency of the indicators. Particularly to develop a pilot and foresight of 
rating system for sustainable tourism.

2. PURPOSE AND SCOPE (2/3)
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• There are many future opportunities, challenges and risks in setting 
global sustainability standards including with 

(1) centralized unique id challenges
(2) multi-layer packaging travel product challenges
(2) centralized data storage challenges
(4) expose of detail sustainability information
(5) unified chapter and verse system
(6) supply chain challenges

2. PURPOSE AND SCOPE (3/3)
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3.1 GSTC 
• The Global Sustainable Tourism Council (GSTC) establishes the global 

standards for sustainable travel and tourism, known as the GSTC 
Criteria. 

• The criteria include two sets: the Destination Criteria is for public 
policymakers and destination managers (the latest version is released 
in 2019), whereas the Industry Criteria is for hotels and tour operators 
(the latest version is released in 2016). 

• The criteria are arranged in four pillars, Sustainable management, 
Socioeconomic impacts, Cultural impacts and Environmental impacts. 

• The latest version of Destination criteria is updated to correspond to 
the 2030 Agenda for Sustainable Development and the 17 Sustainable 
Development Goals (SDGs) that is most closely relates.

3. RELATED BUSINESS STANDARDS FOR 
SUSTAINABLE TOURISM (1/4)
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3.2 ISO 21401:2018
• ISO/TC 228 released the International standard ISO 21401 in 2018 —

Sustainability management system for accommodation 
establishments. 

• This document has been drafted to help accommodation 
establishments of all sizes, from different geographical, cultural and 
social backgrounds, to improve sustainability in their related activities. 

• It specifies environmental, social and economic requirements to 
implement a sustainability management system in accommodation 
establishments in the tourism sector.

• ISO 21401 included four Annexes A, B and C refer to each of the three 
dimensions of sustainability (environmental, social and economic) and 
Annex D provides examples of sustainability practices.

3. RELATED BUSINESS STANDARDS FOR 
SUSTAINABLE TOURISM (2/4)
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3.3 ISO/TC 228 
• ISO/TC 228 is a technical committee of the International Organization 

for Standardization (ISO) responsible for developing internationally 
accepted standards for terminology and specifications of the services 
offered by tourism service providers, including related activities, 
touristic destinations and the requirements of facilities and 
equipment. 

• Published standards in various tourism areas from diving, yacht, beach 
operation to sustainability management system for accommodation 
establishments and so on.

3. RELATED BUSINESS STANDARDS FOR 
SUSTAINABLE TOURISM (3/4)
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3.4 UN/CEFACT’s Green Paper on Sustainable Tourism
• In 2019, UN/CEFACT released the Green Paper on sustainable tourism, which 

aims on the new trend in tourism called Experience Programs (EPs). 
• EPs, specifically focused on local areas or regions within countries, could be 

provided by various agents such as tour agency, DMO, OTA, or etc. 
• Tourists (domestic or international) tend to visit regions not only to see 

them, but also to experience the nature, events and activities of that region 
and to engage with the people and local culture in a meaningful way. 

• EPs can be delivered in forms of cultural, medical, sports, nature, arts, 
community-based and etc. and emphasizes a large variety of information to 
be communicated and shared between participants (originators, operators, 
participating businesses, customers, etc.). 

• This green paper proposes examples of Experience Programs which have had 
a positive impact on local economies as well as guidance on how local 
authorities can valorize such assets to attract tourism revenues to their 
regions and become more sustainable.

3. RELATED BUSINESS STANDARDS FOR 
SUSTAINABLE TOURISM (4/4)
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End

Thank you for your attention

Business Standards for Sustainable Tourism
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