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What is the Value of Unpaid Household Work in Canada in 20197

-Gross Opportunity Cost: 37.2% of GDP / ??H(‘j\ \
$34,370 per capita: GOC

$23,240 per capita: RC

/

Replacement Cost: 25.2% of GDP

The value of unpaid household work, gross opportunity cost basis, was
$860.2 billion; equivalent to 67% of Household disposable income.
On a replacement cost basis, the value was $581.6 billion.
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What is needed to estimate a value of unpaid work?

Statistics Q@@m@@]@ StEfisiies Caneack
General Social'Survey: Labour Eorce SUrve
Time Use, 2015 !
{ UNPAID WORK HOURS } { HOURLY WAGE RATES }
| By type of activity J

By occupation

_[ By sex and age group

_[ By presence of a partner/children
By province of residence

_[ By province of residence \ yp

By sex and age group
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What activities are included?

[ Two key elements:

[ : |
Services produced for “own final use” Third party criterion
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How can you value Unpaid household work: i i 460

- ) Hours of unpaid work
Qppo.rtunlty Cost: . multiplied by
forgoing paid work to do unpaid Hourly wage rates (person doing the unpaid
household work ) activities)
¥

[ Gross (before tax) } [ Netz;fter tax) }

. Hours of unpaid work
| Replacement Cost: multiplied by
hire someone to complete those Hourly wage rates (market-based
activities p ‘replacements’)

Statistics  Statistique
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How do the hours worked compare?

1400 — Partner and children in the ’ I

1200 M Men MWomen 600
510 340
1000 B No partner with children in the | I
‘ I

800 300

600 - Partner in the home with no | I

400 l_ 340

200

No partner or children in the
h | | MWomen M Men
ome e
15to 24 years 2510 54 years 55to 64 years 65 years and above

0 500 1000 1500

*Average annual hours, by sex and by age; by sex and by presence of partner/children. Difference in hours in orange.
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Caring for adults _

in the home, 1
Caring for children in the

& -l @) home, 14.6
~
How are those hours spent?
| Shopping, 14.5
" " ?
Who completes the activites: \\ Heishold choras
% or maintenance,
69.9
Household chores or maintenance 58.8 Women
Shopping ﬁ 59.9 | Split of hours for women and for men, by activity
Caring for children in the
Caring for adults _ home, 10.9

Caring for children in the home (under 15 years) 66.5 in the home. 0.5

Caring for children in the home (15 to 17 years) 72.1

_ Shopping, 14.7
Caring for adults in the home ﬁ 73.4 |
'.;,\ Household chores
»*"P@‘,‘%’I; ' 0% - 100% \ or maintenance,
i . ‘ 73.8
N M Men ®MWomen Men
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What is the value based on different methods and by sex?

Women

Men
Gross opportunity cost 489,736 | -
Replacement cost 341,336 | -

| Women do the majority of household work, 60.1% of the hours;

e Opportunity cost valuation
is higher as it reflects
substituting paid work for
unpaid household work:
wage rates of higher
professions are included.

* Replacement cost is lower
as it reflects the cost of
hiring a person to do that

‘ task

Smillions, 2019 Ref year

Al Tl 1R

however their share of the total value of unpaid work is less. S
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Why is the share for women on an RC basis less than hours share?

* Replacement cost assumes you can hire someone
to do a household work activity, regardless of sex

 Men completed the majority of hours on these
activities: Outdoor maintenance, repair or

Men

Hours, 39.9% renovation; Taking out garbage, recycling; and

RG 4L3% Women Unpacking goods
Hours,60.1% * Which have higher value on the market economy
RC, 58.7% compared to those tasks typically done by women

Weighted avg replacement cost/per hour

L I $17.62
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Why is the share on an opportunity cost lower than RC and hours?

* Opportunity cost reflects forgoing paid work to
do unpaid household work

Men * Due to persistent differences in the average
Hours, 39.9% wages of men and women in Canada, the
NOC, 42.1% Women valuation of women’s effort is lower proportion
GOC, 43.1% o 1

Hours, 60.1% of the total valuation than hours worked

NOC, 57.9%

GOC, 56.9%

Wage gap

Statistics  Statistique
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Moving forward:

* No Canadian Time Use survey for RY2020,2021; therefore will model time
use from United States estimates on household time use

* Seek additional feedback on methods used (replacement cost vs
opportunity cost); also occupations used within the RC method

Further information:

* Estimating the economic value of unpaid household activities in Canada, 2015 to 2019
https://www150.statcan.gc.ca/nl/daily-quotidien/220317/dg220317b-eng.htm

* Latest Developments in the Canadian Economic Accounts
https://www150.statcan.gc.ca/n1/pub/13-605-x/13-605-x2022001-eng.htm
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