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Handling Disinformation

A common approach by ESS NSIs



https://youtu.be/bw5ldWr9QD0?t=659

1. Incidents

https://youtu.be/bw5ldWr9QD0?t=659
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Official statistics - reliable and objective information - is 
crucial for decision making

Highest standards of impartiality, scientific principles, 
professional methods

The statistical agencies are entitled to comment on 
erroneous interpretation and misuse of statistics.

Fundamental principles of 
official statistics
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Taskforce subgroup ‘handling disinformation’



Disinformation is non-factual or demonstrably untrue or wrong 
information that is spread in public debate. This information has the 
intent to mislead or is being presented as a ‘truth untold by 
mainstream media’. The information presented can be contradicted 
with official statistics and facts provided by the statistical office.

Take care: don’t call it ‘Fake News’
=> Too polemic, makes you part of public debate

What is disinformation?
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US, Eur, March 2020

Covid-19 enters, disinformation starts



France, March
2020

Covid-19 enters, disinformation starts
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Spain, June 2020

“In Spain they continue to tell us about 
27,000 deaths from coronavirus, it really 
is 50,000, is someone going to take 
responsibility?”

Covid-19 enters, disinformation starts
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World wide, April 2021

Covid-19 disinformation
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Italy, dec 2020
Claiming excess mortality
in 2020 was 20,600 lower
than previous year
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Claim: mortality during Covid-crisis is not higher“virus truth.nl”
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- Labour statistics challenged: Greece, Poland

- Use of mobile network provider’s data, claiming severe 
privacy issues: Spain, Ireland, the Netherlands

- Income growth data challenged: the Netherlands

Other disinformation incidents in 2020/21:
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Strategy developed by Eurostat ESS taskforce members
1. Identify, monitor, verify disinformation

- tracking tools
- social media monitoring tools

2. Incidents repository live document, growing
3. Learnings: tried and tested response practices

what worked, what didn’t
4. Rules of engagement: general advice how to 

handle/tackle disinformation

2. Measures
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• Do not engage directly with the propagators of 
disinformation

• Do not get involved in polemic public debates

Starting point: NSIs vulnerability
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Monitoring tools
Google Fact Check 
Explorer Google All 

https://toolbox.google.com/factchec
k/explorer

Global disinformation 
indeks Veracity.ai News outlets https://disinformationindex.org/

Hoaxy
Indiana University 
Bloomington

Twitter, online 
articles https://hoaxy.osome.iu.edu/

BotSlayer
Indiana University 
Bloomington Twitter

https://osome.iu.edu/tools/botslaye
r

Botometer
Indiana University 
Bloomington Twitter https://botometer.osome.iu.edu/

Twitter twXplorer
Northwestern 
University Twitter https://twxplorer.knightlab.com/

Iffy Quotient Michigan University
news and 
information sites

https://csmr.umich.edu/projects/iffy
-quotient/

CrowdTangle Facebook

Facebook, 
Instagram and 
Reddit https://www.crowdtangle.com/

https://toolbox.google.com/factcheck/explorer
https://disinformationindex.org/
https://hoaxy.osome.iu.edu/
https://osome.iu.edu/tools/botslayer
https://botometer.osome.iu.edu/
https://twxplorer.knightlab.com/
https://csmr.umich.edu/projects/iffy-quotient/
https://www.crowdtangle.com/
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Factchecking, investigative journalism tools
Snopes Snopes Media Group Fact checking https://www.snopes.com/

Efe Verifica Agencia EFE (news wire) Fact checking https://www.efe.com/efe/espa
na/efeverifica/

Factuel Agence France-Presse 
(AFP) news wire

Fact checking https://factuel.afp.com/

NewsGuard NewsGuard 
Technologies

news and information 
websites

https://www.newsguardtech.co
m/

DROG Self-owned Online social media & 
web platforms

https://drog.group/

Trollrensics Self-owned, gov. 
sponsored (Dutch)

Online social media & 
web platforms

https://www.trollrensics.com/

European Digital 
Media Observatory

European University
Institute Florence with 
partnerships

Online overview, 
repositories, activities

https://edmo.eu

https://www.snopes.com/
https://www.efe.com/efe/espana/efeverifica/
https://factuel.afp.com/
https://www.newsguardtech.com/
https://drog.group/
https://www.trollrensics.com/
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European Digital Media Observatory

https://edmo.eu/
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- Engaging directly with the spreaders of disinformation 

- In a NSI message targeted to the source of 
disinformation, repeating the disinformation content, 
like ‘the myth’ (and naming it as such), before 
providing the right information and correct data.

Lessons from NSI incidents: what didn’t work
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Among other lessons:
- Responding immediately (in own channels)
- Responding via partners/ambassadors in your network
- Tell the truth first!
- Empower employees to act as ambassadors (experts)
- Build partnerships to handle disinformation
- Build partnerships to educate the public
- Encourage journalists to build trust by providing 

readers with background information to their stories

Lessons from NSI incidents: what did work
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• Recommendation: improve detection, analysis and 
exposure of disinformation

• Set-up of a Rapid Alert System 
• Implementation of EU-wide Code of Practice on 

Disinformation
• Targeted campaigns in Europe and beyond 

Actions from DG COMM (EU)
Directorate-General for Communication of the European 
Commission 
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https://youtu.be/6E5e2PbvmwA

Voorbeeld

https://youtu.be/6E5e2PbvmwA
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- Be active, but keep distance
- Monitor, track, do research
- But tools&skills are not enough: capacity is needed!
=> hands, people, fte!

Conclusions
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