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ol GLOBAL DIGITAL HEADLINES <yi;“"*z,

202] ESSENTIAL HEADLINES FOR MOBILE, INTERNET, AND SOCIAL MEDIA USE AROUND THE WORLD
INTERNET USER NUMBERS NO LONGER INCLUDE DATA SOURCED FROM SOCIAL MEDIA PLATFORMS, SO VALUES ARE NOT COMPARABLE WITH PREVIOUS REPORTS & DL“.\%“’
TOTAL UNIQUE MOBILE INTERNET ACTIVE SOCIAL
POPULATION PHONE USERS USERS* MEDIA USERS*

7.83 5.22 4.66 4.20

BILLION BILLION BILLION BILLION

URBANISATION: vs. POPULATION: vs. POPULATION: vs. POPULATION:

56.4% 66.6% 59.5% 53.6%

SOURCES: THE U.N.; LOCAL GOVERNMENT BODIES; GSMA INTELLIGENCE; ITU; GWI; EUROSTAT, CNINIC; APJII; SOCIAL MEDIA PLATFORMS' SELF-SERVICE ADVERTISING TOOLS; COMPANY we .
EARNINGS REPORTS; MEDIASCOPE. *ADVISORIES: INTERNET USER NUMBERS NO LONGER INCLUDE DATA SOURCED FROM SOCIAL MEDIA PLATFORMS, SO VALUES ARE NOT COMPARABLE are, HootSU|te®

TO DATA PUBLISHED IN PREVIOUS REPORTS. SOCIAL MEDIA USER NUMBERS MAY NOT REPRESENT UNIQUE INDIVIDUALS. ©> COMPARABILITY ADVISORY: SOURCE AND BASE CHANGES. SOC|qI



INDONESIA

ESSENTIAL HEADLINES FOR MOBILE, INTERNET, AND SOCIAL MEDIA USE -
A CHANGES TO DATA SOURCES FOR INTERNET USERS AND SOCIAL MEDIA USERS MEAN THAT VALUES ARE NOT COMPARABLE WITH PREVIOUS REPORTS INDONESIA
TOTAL MOBILE INTERNET ACTIVE SOCIAL
POPULATION CONNECTIONS USERS MEDIA USERS

Wwe®ee

2749 345.3 202.6 170.0

MILLION MILLION MILLION MILLION

URBANISATION: vs. POPULATION: vs. POPULATION: vs. POPULATION:

57.0% 125.6% 73.7% 61.8%

SOURCES: THE U.N.; LOCAL GOVERNMENT BODIES; GSMA INTELLIGENCE; ITU; GWI; EUROSTAT; CNNIC; APJII; OCDH; SOCIAL MEDIA PLATFORMS' SELF-SERVICE ADVERTISING TOOLS; COMPANY
EARNINGS REPORTS; MEDIASCOPE; CAFEBAZAAR. © COMPARABILITY ADVISORY: SOURCE CHANGES. INTERNET USER NUMBERS NO LONGER INCLUDE DATA SOURCED FROM SOCIAL MEDIA al‘e HootSU|te®
PLATFORMS, SO DATA ARE NOT COMPARABLE WITH PREVIOUS REPORTS. SOCIAL MEDIA USER NUMBERS MAY NOT REPRESENT UNIQUE INDIVIDUALS, SO MAY EXCEED INTERNET USER NUmBers.  SOCIA



MOST-USED SOCIAL MEDIA PLATFORMS

PERCENTAGE OF INTERNET USERS AGED 16 TO 64 THAT HAS USED EACH PLATFORM IN THE PAST MONTH -

INDONESIA

YOUTUBE 93.8%

WHATSAPP 87.7%

INSTAGRAM 86.6%
FACEBOOK 85.5%
TWITTER 63.6%
FACEBOOK MESSENGER 52.4%

44.3%

R

TIKTOK 38.7%
PINTEREST 35.6%

TELEGRAM 28.5%
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2544
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1
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SOURCE: GWI (@3 2020). FIGURES REPRESENT THE FINDINGS OF A BROAD GLOBAL SURVEY OF INTERNET USERS AGED 16 TO 64. SEE GLOBALWEBINDEX.COM FOR MORE DETAILS. we .
NOTE: FIGURES ON THIS CHART REPRESENT INTERNET USERS’ SELF-REPORTED SOCIAL MEDIA BEHAVIOURS, AND MAY NOT CORRELATE WITH THE FIGURES CITED ELSEWHERE IN THIS REPORT FOR are. Hootsulte®

EACH PLATFORM’S ADVERTISING AUDIENCE REACH, OR THE ACTIVE USER FIGURES PUBLISHED BY INDIVIDUAL SOCIAL MEDIA PLATFORMS. SOC|GI



BPS Statistics
https://www.youtube.com/channel/UCn4laaxHaaP-mAjZzrAtixA
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BPS YouTube
Subscri ber

Views (%)

3.15 2.04
45~ 076 2

26.09

13-17 years MW 18-24years M25-34years M35-44years MA45-54years M 55-64 years 65+ years
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o BFS YouTube M ews
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Video: Satistik I ndonesia 2019
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Video: Gficial Thene Song of |ndonesia Popul ation Gensus 2020

o #Mencatatindonesia
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Video: Howto Participate in Indonesia Qnline Popul ati on Gensus 2020
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Video: [BPS Data Rel ease] July 1st, 2021

RILIS BERITA RESMI STATISTIK - 1 JULI 2021
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(Tips and Recommendations

e Build a team




(Tips and Recommendations

e Build a team

 (ont i nuous
nal nt enance account
and nake t he
schedul e post.




(Tips and Recommendations

e Build a team

 Conti nuous nai nt enance
account and nake the
schedul e post.

 The admn nust be
responsi ve and caref ul .




Thank you.
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