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INEGI’s actions

Before starting operational activities in

the field
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Organization
Planning
Arrangement

L Training

* Identification of high-risk areas and unsafe blocks.
« Search for support from the national guard in specific
conflict zones.

v" Talks and meetings with:

v" Neighborhood leaders, seeking guidance on
appropriate schedules and best strategies in the
area.

* Requesting local authorities support to protect the
integrity of the interviewers.

* Formation of interviewer brigades to go to the blocks as
a group.

* Training to know exactly how to act in risk situations.

» Specific training on interviewing techniques, on the
usefulness of census information, on confidentiality...




INEGI’s actions
During data collection in the field
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Personnel accreditation

Security protocol

National meetings to review
progress, assessmentand

getting feedback Implementing a SOS
_ system for
Weekly meetings of the emergencies in the field

operational local staff, to review
progress and getting feedback §



Tools for convincing the

informant
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Without
informant’s
participation...

There is no
census!!!

His/ her business is so important!!!

Data from their establishments is the basis for the
economic statistics of the country!
Confidentiality

Usefulness of information for decision making

Useful INEGI’s products for informants
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Broad strategy of
communication and closeness with
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Dissemination Including social Help desk Continuous
campaigns in ALL networks 247 counseling to the
mass media informant




Actions to generate

Trust in the informant

L_NON

ik

NSTITUTOD NRCIDONARL DE ESTRDIST?

‘ 4 INEGI SNIEG ‘

Identification of the Presenting oficial Providing Possibility to respond
interviewer, documents, information via INTERNET
PROVABLE in PROVABLE in regarding the LAW
INTERNET INTERNET that warranties

CONFIDENTIALITY




Actions to generate

Trust in the informant
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Si eres el contador de un negocio,
wsistiS Losto te interesal

A partir del 7 de febrero, y hasta el mes de julio se
== |lgvaran a cabo los Censos Economicos 2019,

Prior awareness to accountants (they are in
charge of filling out a high percent of
questionnaires)

Delivery, in advance, of the format
“Prepare your answers” to informants




Conclusions
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From a total of 5.6 million
establishments, data was NOT
collected in only 64,938

v' Satisfied interviewers

v Uninjured
interviewers

v' Calm relatives

. 1.15% v" Enthusiastic

informants
v Informants that

provided data
Out of 1.5 million blocks in the v INEGI fulfilled the

country, only 26 were not visited objective
due to insecurity

0.0017%




Our interviewers and

Our informants
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Conociendo

Meéxico

8001114634
www.inegi.org.mx
atencion.usuarios@inegi.org.mx
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