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Gender Patterns of Household Waste 
Management
Conducted a very first survey on Gender Patterns of Household Waste 
Management and consequently initiated a public campaign under the 
hashtag #BringYourOwnBottle (#NosimSvojuBocu) advocating for 
decreasing the usage of single-use plastics.

636 respondents - urban and rural settlements.

▪ Almost 70% never separates waste, while every third household 
sometimes separates, usually plastics.

▪ Close to 90% uses waste collecting services, almost all public companies. 
Satisfaction is moderate, and weak when it relates to cleanness and 
number of containers (especially in south-east Serbia).



Gender Patterns of Household Waste 
Management, cont.

▪ Obligatory separation of waste would be mostly or completely supported by 
60% of households.

▪ Awareness and knowledge about recyclable materials - Plastics, then paper are 
most common replies. Next are glass and metal, while other materials are 
mentioned much rarer.

▪ Source of information on recycling - TV broadcasts (34%) and TV commercials 
(23%); Internet and social networks were the source of information about 
recycling for just over 10% of citizens. Direct conversations (within the family, 
colleagues and friends) are listed in almost 20% of cases.



Structure of household waste



Women as the main agents of changes

▪ Women are the key bearers of 
existing recycling separation (68% 
compare to 41% of men), as well as 
of the habit’s changes (61%). 

▪ Attitudes are in general more 
positive among younger 
respondents, in smaller cities and in 
south-east Serbia. 

▪ With men, retirees, lower educated 
respondents, in rural and single 
households, in Vojvodina, attitudes 
are in general more negative.



We showed that we can!

▪ 62% of respondents say  they have 
reduced their use of plastic bags since 
the supermarkets started charging for 
them.

▪ 60% of women and 50% of men 
support a complete ban on the use of 
plastics bags.

▪ Men are more often opposed to the 
ban (37%), as well as older than 65 
(47%), retirees (45%), but also 
residents of Belgrade (49%).
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