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Maglo beach decreased its enwronmental footprlnt

Maglo beach showed that free tlme can’be spent respon5|bly

Mag|o beach msplred thousands of people to more respon5|b1e behawor

Maglo beach demonstrated that from bio waste can arlse a new energy
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 Newarchitecture - ~ NEW CONCEPT of GREEN-BEACH 3
FOOB ZONE - well known street food brands : i NO DIS-PONSAB'LE PLASTICS : = =

T ,_ _ _Dfi'T_',‘am"‘e self service . - e = BACKUP CAPS INTRODUCTION _" e

C’e“werkmg educaf‘ ion - presentatlons, workshops S e e
s et e I mae NO STRAWS IN DRINKS
MONOCHROMATJC and GREEN \llSUAL INE)ENTITY o e :
N COMPOSTABLE DISH

 VISUALAND ADVERTISING SMOG DECREASING

3 "'_;»f'i,iMDRE_SPORT Ac‘nvmts AND CULTURAL PROGRAM © . SEPARATION AND PROCESSING OF B0 WASTE Sha

e ELEKTRIC COMPOSTER

e SUN COLLECTORSAND PHOTOVOLTAIC PANELS
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~ 'SPORT

'LOCATED IN ONE PLACE

New—quﬂfé,t:tiviti_gs-fpr children and }d_tilts_
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CULTURE

Cinema seats capacity increased up to 500 5

= Sl £ _New stage forconcerts .~




Fbgjc'l.a"nd drink zone

Mbre a‘ttrac-five place for drinks and food

ngh quallty food

Self serwce concept faster serwce



New place - coworking
- Living place. :
Natural connection of smart city
products and cowork é;qpteﬁt. x
New coworkin'g place is dedicatedf_t_c; o
s summer office and education—
- workshops, presentations
New target group arised :

o



chillout

-~

: Favourite place for relax, more books in the
library, galleries with interesting content ;

_ separated from crowdy part of the beach
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VYTVORMESPOLU =
LEPSIU BUDUCNOST.

PARTNERS

-

B - -~ " Every part“eFIOihe'i:jfihé?? s
: - concept of the beach

Added value for the project







More than 1635 people '

~worked in cowork

34 x presentation /
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- Group excercise — more than 10 180 - - 11xruntraining
people | . TELEKOM NIGHTRUN ~

1955 rented blkes on Maglo beach 1815 reservatlons of the beach playground

\ e Max wednesday \ 2 x beach tems competl-tlon = :;_ o
o Max-20000 _
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189 381
-~ thanks to backup cups we saved 189
- 381 disponsable plastic cups

@

70000

We saved 70 000 disponsable straws by introducing

drinks free of straws

2018/2019

.

19 600
Number of PET bottle; de-creased of 19: 600
2018/2019. '

10

10 tonnes decrase of construction waste
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_ PRINTG4 (16,4%) -~ -

'ON-LINE307 (78,7%)

V14 (36%)




. Z Métodblogyf. CASI - Online-survey_via'lpéos opli,n‘e panel - instant résearch_ * -
* Datacollection:30.9.-1102019 - - : 3
ZiEs Sample Representatlve sample age 18 -55 rokov Bratlslava reglon : 2

DO YOU KNOW / DID YOU HEAR ABOUT MAGIO Y. B Every year is dedicated to specific topic on Magio beach. Do you know what was :
BEACH? . - § the topic of this year?

94(y T8 % s 8 3. % EKO Ekologia - zeIena,Maguo plaz “ ; S
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; Najlep5|a dovolenka v meste :

Ochrana zvierat

£ = 2 . »Hawaiivcentre mesta< § -." : ij»: T :
el L G _ o 5 Pobrezna hlladka' i " : ‘.‘ 2 e < _,:_-\ .‘ >
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: n Cdnnec;_-i_bn'b_f Eco theme Qnd I\-)I,a”gri.o, beach liked 9 from 10 rjéqu'est'édu S : i s S
= Half of them declared possitive influence on their life and eco behavior 5 e e

: Tohtorocna téma Magio plaze bola EKO - Zelena plaz. Do akej miery
| sa vam paci spojenie tejto témy s Magio plazou?

Magio plaz povgidjen{'za sucast Bratislavy

. EKO tému Magio plaze som si ani nevsimol/a .
16 35 34
- mdplne sthlasim - m skér sdhlasim = skér nesthlasim™  vébec nesdhlasim - - =7
o e i T
v 5 x i xS 58 £ ;




- = : S - - P = -
: . - -Poutiva sa velké mnoistvo plastov, malo sa recykluje a separuje odpad 76 21 318 7 e
2 © " Vovelkom sa devastuje priroda a rbu sa lesy. 73 23 4 ; i
Ty o % i ’ - - . - 2 E

5 Vzdelébaci systém a vybaveriie v 3kolach je zastarané.
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_iAj k'ed sa ludla stretnu osobne takSa casto pozeraju do mobllov
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UNIQUE VISITS INCREASED 20%-
- 62% from mobil devices. - *
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" VISITORS REACTIONS ARE FOR US MOST IMPORTANT!
SURVEY RESULTS - 97% OF RESPONDENTS '-I'HINK'_- =

i '.TMAGIb BEACH IS A PART OF BRATISLAVA

 MAGIO BEACH HAD POSSITIVE INFLUENCEONTHER

~ AND THIS IS WHAT WE LIKE VERY MUCH!
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.~ 51%RESPONDENTS EXPRESSED ECOTHEMEOFTHE - =






Organicky 0dpad Z pLaze
| ®on&l v nasom kOmMPOSIEri,
| k#0rg Ho Premeni na vezivne
HNOJIVO PI@ POSHINY.

INSTITUTE OF PROMOTIO!
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