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• Act for managing the state forests 
(2016)

• Creation of state enterprise for 
managing state forests → SiDG
d.o.o. 

• 20%  from sold m3 of wood goes to

• Forest fund→ stabel system of the 
government investments for 
forests

• One of its purposes:

Promotion of wood use, wooden 
materials and forest-based sector

Short becground of Forest fund



The main topics for generic promotion based on:

1. Prioritets of Operation plan on implementation of the 
National Forest Program in 2017-2021

2. Communication strategies  for implementation of forest 
policy

3. Resalts of the public opinion research 

GENERIC PROMOTION FOR FORESTS, FORESTRY AND 
FOREST-BASED SECTOR for year 2019



• Attitude to forest 
management is 
positive 

• Public wants to be 
included in 
reforestation activities

• Recognition of past 
promotion activities is 
19%

 

 

Results of public oppinion research about forest and 
forest policy:



• Awareness about the 
forest ownership 

(forest owner must allow 
free press)

• 30 % of forest owners has 
opinion that they are not 
enough involved in 
forests management 
planning 

Results of public oppinion research about forest and 
forest policy:



Communication activities in the year 2019

25 years of Public forest 
service

Presenting the best practice 
examples

during the Forest week

(different activities all over 
the country)

27.may-2.june 2019



Actions for rising the awarness:



 Target audience:

 All forest visitors 
(recreation, 
turism,…)

 Education 
system

 Forest owners

Forest bonton



Be careful in the forest!

In the last years 
(since 2013) the 
sanitary logging 
arised due to:

Sleet
Bark beatle
Windstorms 



 The creation of a permanent formal Forest dialogue 
as a process of the National Forest Program is a goal 
in which all stakeholders in the field of forests and 
forestry participate and reprisent their interests in the 
creation and implementation of forest policy

 Improve the lack of communication among 
stakeholders and to achieve coordinated action in 
finding solutions for efficient sustainable and 
multifunctional forest management

Forest dialog



Examples of activities:

International forest day 2019,
City forest Celje



Be active:
Reforestation of the forests

Planting 10.000 trees, 5 locations, 
more than 600 volunteers



Direct communication:

• Urban people
• 20.000 visitors



Promoting forest-based sector
FOREST TROUGH THE ART AND CULTURE

• Promoting the 
use of wood

• Educational 
sistem

https://www.google.si/imgres?imgurl=https%3A%2F%2Fwww.unido.org%2Fsites%2Fdefault%2Ffiles%2Finline-images%2Fmedt.png&imgrefurl=https%3A%2F%2Fwww.unido.org%2Fconference-circular-economy-tourism-south-east-europe&docid=i838VzzTPul0oM&tbnid=-BWLv8mtVw3sCM%3A&vet=10ahUKEwitx5Lpm63iAhV1xMQBHRA4AF0QMwhAKAEwAQ..i&w=556&h=179&bih=592&biw=1242&q=ministry%20of%20economic%20development%20slovenia&ved=0ahUKEwitx5Lpm63iAhV1xMQBHRA4AF0QMwhAKAEwAQ&iact=mrc&uact=8


 AGRA 2019 (International Fair for food and 
agriculture; 120.000 visitors, mainly forest owners)

 Cooperation with Triglav national Park (Forest 
bonton in foreign language, reaching the tourists)

 Forest dialog (internal and external communication)

 Media plan (animation, GIFs, publications, promo 
material)

 Cooperating with educational systems

 …

Upcoming activities



Feel the forest!


