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Main SponsorsMain Sponsors
•• Nordic Timber CouncilNordic Timber Council

•• The Forestry CommissionThe Forestry Commission

•• UK Sawn Wood PromotersUK Sawn Wood Promoters

•• Timber Trade FederationTimber Trade Federation

•• Forestry and Timber AssociationForestry and Timber Association

•• Northern Ireland Forest ServiceNorthern Ireland Forest Service
–– Advised by:Advised by:-- British Woodworking Federation : TRADA : Timber Decking British Woodworking Federation : TRADA : Timber Decking 

Association : UK Timber Frame Association : Building Research EsAssociation : UK Timber Frame Association : Building Research Establishmenttablishment



One campaignOne campaign

•• One objective: increase UK wood consumptionOne objective: increase UK wood consumption

•• One proposition: environmentallyOne proposition: environmentally--friendlyfriendly

•• One voice: across Building & Living with WoodOne voice: across Building & Living with Wood



360360°°approachapproach

Portal
Access to the toolbox through
Website & Exhibitions

Basics
Education in how to use wood

Next Generation
Educating future users Closing the Circle

Trade Marketing

Media Campaign
Advertising & Public Relations

TV - radio and magazines

Toolbox
Everything you need to know to use wood

Representatives
Spreading the word about wood



Two sectorsTwo sectors

Building with WoodBuilding with Wood
⇓⇓

Clients Clients 
Developers, Local Authorities, Housing AssociationsDevelopers, Local Authorities, Housing Associations

SpecifiersSpecifiers
Architects, Designers, Engineers, Quantity Architects, Designers, Engineers, Quantity 

SurveyorsSurveyors

UsersUsers
Contractors, SubContractors, Sub--ContractorsContractors

Local GovernmentLocal Government
Planners, ProcurementPlanners, Procurement

MerchantsMerchants

Living with WoodLiving with Wood
⇓⇓

HomeownersHomeowners
Specifiers Specifiers and DIYand DIY--ersers

Retailers & other suppliersRetailers & other suppliers



Media campaignMedia campaign
Advertising and public relationsAdvertising and public relations

•• National TVNational TV

•• MagazinesMagazines

•• Media RelationsMedia Relations

•• ResearchResearch
–– JaakkoJaakko PPööyryyry analysis of campaign to date analysis of campaign to date 
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Results from Campaign / Programme Reviews

The per capita consumption of 
softwood sawnwood in the UK 
has experienced a considerable 
growth since year 1999, 
increasing to over 0.16 m3/capita 
during year 2000 and continuing 
to increase thereafter, reaching 
levels not experienced since the 
boom of the late 1980’s.

In view of the per capita 
consumption development in 
other major sawnwood markets in 
Europe it seems like the UK 
development has been particularly 
strong. 

Impact on Wood Consumption – Per Capita Consumption Development

Development of Softwood Sawnwood Per Capita Consumption 
in Selected European Countries 1990 to 2002
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I am thinking of replacing my window frames with new
wooden windows
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The number of trees in Europe is increasing
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