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Overview

StatCan and COVID-19

New ways of doing business
Whole-of-government approach

Proactive media

Social media

Partnerships and stakeholder relations

Aligning to new priorities: supporting each other
Where we go from here
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StatsCan and COVID-19

* Prioritized under exceptional operating conditions

* In-person survey collection ceased and all surveys were conducted by
telephone or online

* Focused on mission critical programs

 Adapted to an evolving situation

* Accelerated the collection and release of information

e Capturing an accurate portrait of what is happening in our country

1l
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New ways of doing business - digital, remote,
virtual collection and dissemination

e Data collection and
creation

* |nnovative tools

 Modelling and simulation
consulting services

* (Custom Data Requests

Canada
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Crowdsourcing and web panels

Child care use

A A during and after the pandemic

WITH THE COVID-19 SITUATION?

—— What are Canadians doing during the crisis? —

Proportion of Canadians who...

HOW ARE CANADIANS COPING

Aged 50+ WITH THE COVID-19 SITUATION?
58%

Aged 15-49
Spend more time
on Internet ’5%

Did not pay fees Paid fees to hold aspace Did not use child care

o Many Canadians are anxious and child did notattend ~ but child did not attend prior to COVID-19
When child care services reopen, why will your child or children not attend?

(173 Proportion of Canadiansaged 15and older |  seeeemem e L e e e e e h e

who are “very” or “extremely” anxious about...
49% 13% 6% 32%
84°/° 0 540/ o] | am concerned about My family members

Spend more time “%

watching TV

7%

Spend more time
playing video games ”%

I can no longer i
0 the hea::l of my cbhild orffriendhs I\:\;ill taﬁ d(are afford child caregsewi(es l ¥Z|11|||[3 (:ahr)en g:rrv?féd
) ) or another member of my child or children
Ln;lrggzgﬂr}thetligglco ‘ !b 1% ?? ﬁ ) of the household
' /4 ﬁ

Source: Canadian Perspectives Survey Series, March/April 2020. Overloading the The health of a
health system household member

Proportion of First Nations people, Métis, and Inuit living in unsuitable housing, Canada, 2016

R 36% 32%
60 @ One bedroom shortfall
50 @ Two or more bedroom shortfall
"

= . 30 Source: Statistics Canada, Census of population 2016
Their own health Fami lYf_St"essef"tC'm Note: A dwelling is considered unsuitable i it does not
confinemen

20 43 have enough bedrooms for the size and composition

5] of the household, on the basis of the National Occupancy
18 - Standard developed by the Canada Mortgage and
Housing Corporation,

Source: Canadian Perspectives Survey Series, March/April 2020.

First Nations living  First Nations living Métis Inside Inuit Outside Inuit
I‘I Statistics ~ Statistique on reserve off reserve Nunangat Nunangat
' Canada  Canada

1ol
B )] Joustics Statstoue Delivering insight through data for a better Canada Canada




e '/A - |
— . —S\ / 'vl
e d

Connecting Canadians to the Data and the Analy5|s

Stahstucs Canada @ G

z owners: Your insi gm on the needs and requir ~~1:nt< of busmc—s<e)
uurmg this r-—op-mng stage is invaluable as we plan for # r

From February to April 2020,
total hours worked across all
industries dropped by more than
one-quarter (-27.7%). The decline
was largest in industries requiring
physical contact and where working
from home is not practical.

CANADIANS’
MENTAL HEALTH
DURING COVID-19

OF YOUTH AGED 15 TO 24
REPORTED THAT COVID-19
HAS HAD A NEGATIVE IMPACT
ON THEIR MENTAL HEALTH
SINCE PHYSICAL DISTANCING
BEGAN.

Has your business been selected
to participate in our Canadian
Survey on Business Conditions?

If so, thank you for participating !

Source: Statistics Canada, Labour Force Survey.

Employment changes indexed from
beginning of notable downturns,
Canada, 1980-2020

: \E\\—/\‘_\’_/V—f/‘//

About 9 in 10 Canadians continue to follow
physical distancing guidelines, such as staying
home, practicing physical distancing while in public,
and avoiding crowds or large gatherings.

Statistics  Statistique
l*l Canada Canada
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1990-1992 recession
1981-1982 recession

Canadd
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Cdﬁiﬁunicaﬁons: Supporting COVID
Response

 Remote, digital and virtual data collection and dissemination
* Internal communications on a daily basis to begin

e Teams needed time to adjust

* Needed be agile, fast, creative and economical

il
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Communications - Whole-of-Government

approach

Interactive data visualizations of COVID-19

STATCAN COVID-19: DATA TO INSIGHTS FOR A BETTER CANADA

Canada ‘ International

Visual data gallery

Telling the COVID-19 story through numbers. Includes maps, charts, graphics, models and projections.

Search this page: | Enter search term(s) here ‘

Interactive data visualization of
COVID-19 in the world

Interactive data visualization of
COVID-19 in Canada

Interactive data map of COVID-19 cases
across Canada. Shows number of cases,

Interactive data map of COVID-19 cases
around the world. Shows number of cases

Situational A

Summary of C(
Canada and in

A Firaar &

Statistics
Canada

Statistique
Canada

i+l

Employment change among people aged 25 to 54 with children under 18 in the household, Ji)J
by sex, and age of youngest child, February to May 2020, unadjusted for seasonality
Women

2_ Men
4 — ;i H
s 5.2 5.2 -

COVID-19 and the labour market

in April 2020 s
5.5 million Canadians oV 9
3.4
v

have been impacted by COVID-19 by either
job toss or reduced hours

Between February and April 2020 there were...

2.5 million more people 1.3 million more people Well over 1.7 million
who worked less than half unemployed fewer people in the
their usual hours {abour force
Almost 4 of 10 Among students aged 15 to 24 1.1 million had recently

the unemployment rate
increased to 32%"

worked - in March or April -
and wanted to work

solo self-employed’ people
did not work any hours*

le who worked
heir regular
ey might lose

If these people were counted
as unemployed instead of being
counted as out of the labour
force, the unemployment rate

Almost all (97%") of the
newly-unemployed were on

temporary layoff - meaning

=) they expected to return to their
former employer when the would be almost 18% instead
shutdown is relaxed of 13

lion Canadians worked atteast s their usuat howrsin Aprt 2020 _ =
worked at least half their usual hours in Apri ,‘—ﬁ

n people worked most of their hours

1 of them said they usually worked elsewhere
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| Youngestchildaged 6to17 Youngestchild underage6  Youngest child aged 6 to 17

Employment change (%)
. February to April D April to May

Source: Statistics Canada, Labour Force Survey.

Statistique

I* Statistics
Canada Canada
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Youngest child under age 6 * Ti H

inance, insurance Professional, scientific
asdrealestate  and technical services

Constructisn

fo)
’ 19% 21%
oy i
T
od services

ul
rotail trade. administration

More physical contact required Less physical contact required

30 et empleyed peophe who o ot have any employes

www.statcan.gc.ca

Canada
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Every week, the

agency releases new
The impact of the COV' D-19 pandemic on g y ] -
Canadian families and children information on a

We asked Canadians what it is like to be a parent during the COVID-19 pandemic.

Here are some of the participants’ responses: ra n g e Of S O C i 0 -

Screen time, reading and physical activity were the most popular daily activities

Screen Reading books Physical e CO n O m i C i SS u e S I i ke

Daily or time or stories activities
almost

— @ @* @ mental health, food

security, the trade in

or visual arts other skills

Games

-
.

< - . A/\_«'*J" "7-»,)\ AA,«-"' "*-}A._'__A .
R, SR, S, PPE, and the impact
_ Percentage of participants who said that Of t h e p a n d e m i C O n
Source: Statistics Canada, Impacts of COVID-19 on Canadians: Parenting During the Pandemic, June 2020. V i S i b I e m i n O rity
groups.

R
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Statistics Canada COVID-19 Porial

Statistics Canada

Statistics Canada is the national statistical office. The
_ _ _ riow @M B v D
agency ensures Canadians have the key information on

Canada's economy, society and environment that they A Sign up to My StatCan to be notified of information on

require to function effectively as citizens and decision - .
various topics.

makers.
In the news | The Daily £} COVID-19 Key indicators | % Allindicators
Canada v
August 31, 2020 COVI D '19
A data perspective ) )
Production of Quarterly population estimate
principal field o o . (Note) (April 1, 2020)
crops, July 2020 COVID-19: A data m.erspectlve 27 671,020
) Explore key economic trends and T
Canadian farmers are . . 0.2% ¢
) social challenges that arise as the
projected to harvest more COVID-19 situation evolves. (quarterly
wheat, corn for grain, barley change)
and oats this fall compared Canadian Statistical Geospatial
with last year, but less canola Explorer Hub Cansumer Frice Index
and soybeans, according to Discover Statistics Canada's geo- (July 2020)
recent yield models using enabled data, including indicators 0.1% ¢
ST T related to COVID-19. in this (12-month 9

R
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Proactive media

 More proactive media relations.

 Move away from media lock-ups
to remote briefings.

* Pro-active briefings when new
data was being introduced

 More complex questions from
media

* |ncreased citations

* Proactive pitching of stories to provide Canadians with the information
they need and to be ahead of the story

il
Delivering insight through data for a better Canada Canada



o = é"‘ v
& Impacts of the COVID-19 : B i
e ‘ / pandemic on postsecondary " * Y/) — .-.;;\ :
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Please participate.

Social Media

e Statistics Canada increased its use of social

said they wore a mask or other
personal protective equipment.

media, as Canadians spent more time online physical distancing guidelines, such as staying
home, practicing physical distancing while in public,
. . and avoiding crowds or large gatherings.
* Used social media as a way to reach employees @

About 2 in 10 Canadians continue to follow

who did not have access to internal network at st *
the beginning of the pandemic e

b ors vy iy

e Used paid advertising to expand reach of

I initiati Change in self-perceived mental health
Stat,can crowdsourcmg |n|t|at|ves, beyond usual since the onset of physical distancing, April 24 - May 11, 2020
audiences -
e Coordinated approach to Government of 14
Canada COVID-19 messaging through e
amplification and common look & feel branding T e e

o B i+l
el e g Canada
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Partnerships and Stakeholder Engagement
. Increase visibility and accessibility of StatCan’s products and offerings

specifically among:

. Business and industry leaders and decision-makers
. Public policy think tanks and thought-leaders

. Academia and research community

. Associations and non government organizations;

. Provincial and Territorial partners;
. Other government departments

. Ensuring participation of senior management and subject matter experts at
key events

. Partnered with Canadian Chamber of Commerce to measure and

understand the impacts on businesses

. Partnered with Public Health Agency of Canada (PHAC) for preliminary data

on confirmed COVID-19 cases 1
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Aligning to new priorities: Supporting each
other through change Pl ) T

e Communicating to employees Home Front
the importance of routine, .
schedules, taking time for 2= 1= &/a\
regular exercise and hobbies
to maintain mental health and wellness.

 Maintain collaborative culture remotely: regular virtual meetings by
teleconference or MS Teams.
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 “Tales from the Home Front”: sharing personal stories on working from
home to build a sense community.

* Pulse survey with pubic service employees assessed the state of the
workforce and the effects of COVID-109. 13
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Where we go from here

 Continued remote/virtual data collection

* Shorter timeframes for data collection and release
* |Increased outreach and partnership development
* Pivoting and transitioning to recovery

Put your tagline here

Put your
main message
here

Canada.ca/coronavirus

"N -
O - — Canadi

14

R
J] Shtstics Satistque Delivering insight through data for a better Canada Canada



S

THANK YOU!

For more information,
Visit www.statcan.gc.ca

HE00MmEG

1ol
B ] Joustics Statstque Delivering insight through data for a better Canada Canada


about:blank
about:blank
about:blank

