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The role of NSlIs and statistics
@
o L : .
® ° Majority — NSI role is to communicate about SDG data and metadata
® . 50%-NSlis a coordinator: forwarding data requests or validation,
® collating and quality assuring data
© *15%- NSl role is to monitor progress
e . Raising awareness
: * Strong statistical framework necessary to monitor success of SDGs

* Benchmarks to measure progress
@® - Toidentify where efforts are needed
[
® .

Messages and audiences
@
o
® -
® ° 28% have a communication
. St ra tegy h:lce:eda;:'g general public colnnnc;l,:i::‘ind

. processing and del:ulc;f data
© ° Split on whether or not the p ooy W e s
() message changes depending on
. Decision makers, analysts, NGOs and civil society
your audience
- o Producers of statistics or information services
o ° Style of communication
. C h a nges Scientific community and researchers
UNECE Task Force on the Value of Official Statistics: Recommendations on

. promoting, measuring and communicating the value of official statistics
o
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User personas

* User profiles are generally split by type (journalist, student, policy

maker, academia)

* 3 respondents use ‘personas’
* Task Force on Value of Official Statistics categorizes users into 5

groups:
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* Non-users

Users with a general interest (e.g. economic growth)

Users with a pre-defined /structured interest (e.g. a certain indicator set)
Users with a specific subject/domain interest (e.g. health)

Users with a reuse/reproduction interest (e.g. other statistics or products)
Users with a research interest (e.g. innovation in enterprises)

Eurostat

Switzerland

United Kingdom

Technical Advanced User -collects data of high quality for his
clients, only interested in raw data

Analytical Advanced User - needs to find datasets and download
them to do her own calculations and create her own graphs

Miners — dig deep into the data

Technical User — needs easy access to specific types of data that he can reformat,
cross-reference, and manipulate. Would like a simple API tool with access to all
ONS data

Expert Analyst — written reports give helpful context, but she would prefer to see
the data. It has to be easy to find what she wants. Needs the impact of
methodological changes to be clear.

Data Oriented Intermediate User — looks for statistics on the topics|
he is writing about

Harvesters — reap the tables and graphics

Visually Oriented Intermediate User — prefers to look at graphs
and maps because they are easier to interpret

Information Forager — wants to enhance his understanding of the UK using data.
Summary reports are too vague. Needs quick access to data in standardised data
formats

Personally Interested Light User - occasionally uses an article or
data visualisation from Eurostat

Tourists — see the sights

Inquiring Citizen — wants unbiased information so that she can verify the key points|
of what she sees on the news and on social media. Wants engaging, timely and
relevant content with a local and interactive focus where appropriate

Policy Maker — people make important decisions based on his work, so he wants
data he can trust to build a profile of his region. Needs to understand
methodological changes. Data must be easy to find, browse and share
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Policy Makers

. . . International Agencies

Who do you communicate with? Lo Gz
. Business
. . . . Charities/NGOs
® ° 1does not communicate with any user types (funding) | individual citizens
o . 44% communicate with all types
@® . Nearly all communicate with Policy Makers and International

y y

® Agencies

* Almost 72% would not change who they communicate with
o 26% would like to communicate with new groups
() * Academia and Individual Citizens (5 countries)

* Local Government and Business (4 countries)

o * Charities/NGOs (1 country)
o
o . .

Communication methods
@ . . .
() * Preferred way to communicate with policy makers and
o international agencies — conferences, publications and NSI
® website
o * NRP seen as a good way to communicate to a broad range

of users
o * The existing NSI website - communicate overall
* Media - powerful way to communicate widely

o
o
o
o
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Measuring progress

Reporting Status

Overall Reporting Status 244 indicators

Overall Reporting Status

18 L 12
Australia
nr{— i b 1
Very good oK
Target (nearly) Small gap to
achieved target value

© Statistisches Bundesamt | Supra- and international Coordination

Germany

D Revortedcnine 725 (B Exponing data scures 26%

Status by Goal

LI No poverty  14indicators

Zero hunger 1

5 [ L —

UK
Satisfactory Bad
Big gap to Worse
target value development

Slide 17

SDG 1: Mo poverty

Poverty rate

SDG 2: Zero hunger

Fruit and vegetable consumption
Nitrogen balance from agriculture
SDG 3: Good health and well-being
‘vears of potential life lost

SDG 4: Quality education

Reading skills of 15-year-olds

SDG 5: Gender equality

Wage gap between women and men

Domestic violence

Switzerland
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Voluntary National Review

* 72% have already presented their VNR, 18% said that they plan to in

the next two years

* Used as communication tool to reach domestic policy makers,

academia, civil society or business

* Valuable experience that will benefit their work communicating

statistics to a wider audience

* Benefits in the networks created, not just the statistics

* Task team working on recommendations from assessment of VNRs
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Contacts

Sustainable.development@ons.gov.uk

Joanne.evans@ons.gov.uk

Value of official statistics best practice examples
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