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* Successfully communicating results = key responsibility
of projection producers

- NSO and User survey comparisons
- Frequency of projection updates (frequent enough)
* Projection horizon (produced versus needed)
| ntrOd UCtiOn - Language of dissemination (too technical/too simplistic)

- Aspects of dissemination users would like
improved/expanded

- Elements disseminated versus importance/satisfaction

* Literature review — strategies for communicating
science results




* Generally, NSOs do understand the areas in which
users feel communication of projection results could be

Introduction improved:

* Customizable/interactive databases
- Expanded analysis of the uncertainty of projections
- Customized disseminations for different types of users




* Users generally satisfied with disseminations but
expressed need for more detailed results

_ - Greater availability of detailed projection data

| ntrOd uction - Greater elaboration of methodology and assumptions

* More than half of NSO respondents received requests from
users for further explanation of projection data, assumptions
and methods




* Provide detailed results

What are the most common requests for technical assistance that you

received?
(N=28)

60%
50%
recommendation [E&
20%

» 1 I

Explanation of data, How to accessdata  Requesting more detailed Seeking advice on which  Intepreting projection
assumptions, outputs or inputs scenario/variant to use results

scenarios/variants or
methods/documentation




Disseminating
results

Good practices

Utilize a variety of communication modes and styles
to communicate results

Introduce information in a progressive manner.

Disseminate projection results by single age and year
whenever possible

Dedicate focus to both short-term and long-term
projection results in disseminations

Make uncertainty a result in itself

Offer customizable/interactive projection data to
users in tabular or graphical formats



1. Utilize a variety of communication modes

and styles to communicate results
* In particular, to communicate to non-expert users:

Di inati * Use simple, unambiguous and consistent language
I5S€mina Ing * Include a glossary with clear definitions of important

results terminology

* Include introduction that explains key caveats/limitations
* Pre-test draft dissemination materials

GOOd praCticeS - Repeat important messages in various forms (verbal,

numeric, graphical)

UNDERSTANDING AND USING POPULATION
PROJECTIONS

overnment policymakers and planners Figure 1

around the world use population projec- World Population Projections to 2050 and
tions to gauge future demand for food, 100: The United Nations, World Bank,
water, energy, and services, and to forecast future S. Census Bureau, and IIASA

graphic characteristics. Population projec- opulation in billions
tions can alert policymakers to major trends that

may affect economic development and help policy-
makers craft policies that can be adapted for vari- 8
ous projection scenarios.
The accuracy of population projections has 6
lium
ian
ureau

been attracting more attention, driven by concerns
about the possible long-term effects of aging,
HIV/AIDS, and other demographic trends. The

National Research Council of the U.S. National
Academy of Sciences (NAS) convened a panel of

http://www.prb.org/pdf/UnderStndPopProj_Eng.pdf



2. Introduce information in a progressive
manner
Disseminatin g * Progressive Disclosure of Information

results * Release projection results in several distinct layers
(detailed report, press release, shorter summary
articles)

* Provide separate technical report on methods and
assumptions

Good practices

* General statements about uncertainty should permeate
all layers of the results




Disseminating 3. Disseminate projection results by single age
results and year whenever possible

- 84% of respondents to the User Survey felt that
obtaining projection results by single year and age

Good practices was important




4. Provide results for both short-term and long-
term horizons
* The needs of users in regard to projection horizon

Disseminating are varied
results

Projection horizon in years

Good practices

Mean Mode Min Max

NSO (disseminated) (N=32) 54 5O 25 100
User (needed) (N=140) 31 10 1 150




Disseminating 5. Make uncertainty a result in itself

results - Acknowledge the uncertainty associated with
projections

: - Consider the uncertainty an essential key result to
Good practices be disseminated




6. Offer customizable/interactive projection

: L data to users in tabular or graphical formats
D|Ssem|nat|n9 * Ability to customize table/graphical parameters

results » Ability to select desired combination of projection
assumptions to generate custom scenarios

* Tool to improve user understanding of sensitivity of
projections to assumptions

* Generate new/deeper interest in projections and how
they are produced

Good practices




Example: Statistics Norway

Create your own tables and graphs

] Select the table containing the variables you want 2 Select values from different variables 3 See, export or save your custom table

Table: 10213: Population projections, by sex and age, in 9 variants (M) (UD)

My table H Select via search H Selectvia groups || Information Log on

Disseminating
results

Contents 1 of 9

Medium national growth (Variant MMMM) - Unit:

Low national growth (Variant LLML)} - Unit: persons

High national growth (Variant HHMH) - Unit: persons

Low net migration (Variant MMML) - Unit: persons

High net migration (Variant MMMH) - Unit: persons

Strong ageing (Variant LHML) - Unit: persons v

Region & 0 of 428 Sex 0 of 2 Age 0 of 106

Good practices . e

0111 ... Hvaler Females 1 year

0118 ... Aremark 2 years

0119 ... Marker 3 years

0121 ... Ramskog 4 years

0122 ... Tregstad v | |5 years v
M= mHE HE

Year 1 of 27

=V
4
=V

2039
2038
2037

https://www.ssb.no/statistikkbanken/selectout/pivot.asp?checked=true Accessed
November 20, 2015.



https://www.ssb.no/statistikkbanken/selectout/pivot.asp?checked=true

