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$ Dissemination Strategy

= By law, all aggregate data collected
must be published

= All data is published through one single
dissemination window

= Published data is available to everyone
via the Internet

= CANSIM (STC databank) is the
backbone of this dissemination strategy




& Integrated Dissemination

Unique official release window in the world
Internet based dissemination

Centered around Dissemination Division
Advance release dates of data

Highlights of all data in The Daily
hyperlinks

Easily searched

$ Why Integrated dissemination ?

= Reach more than ever
Effectiveness of dissemination
Balance resource requirements
Minimize manual intervention
Optimize maintenance
Maximize automation




$ Advantages for STC

Unique location
Buy-in from by subject matters

All partners involved in coordinated
effort

Timely release with instant access to all
More in depth / contextual information
Cost avoidance / efficiencies
Harmonized data / metadata

STC credibility based on commitment

$ Internet as dissemination channel

= Unigue location

timely release with instant access
more in depth information
contextual information

cost avoidance




www.statcan.ca since 1995

*Grown from a distribution channel for The Daily to now contain in
excess of 60 000 HTML pages and multiple databases

* Now serves 14 000 users each day, up from 3 000 in 1997

« Principal dissemination vehicle—integrated with other publishing
programmes such as dynamic multi-format publishing

» After the media, it is the main channel of communication with
the Canadian public and also serves our stakeholders: the library
community, education and business partners

eEstablished research programme intrinsic to the site’s
development

Market research: Key findings

- Large proportion of visitors are students and government
employees

» Most popular areas contain free data: Canadian Statistics
and Census

» Majority were satisfied, found most or all the information
sought and would visit the site again

e Areas of improvement: search engine, design and
navigation, home page




Market research: Recommendations

- Working on increasing the breadth and scope of free
information

» New search engine
» Browse by subject feature
» Standardized look and feel of the site

» Re-designed home page
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& iInformation “modules”

m The Daily

= CANSIM

= Canadian Statistics

= On-line catalogue

= Metadata

= downloadable publications




& The Daily

= Official release
= highlights of data releases
= hyperlinks to

= publications

= CANSIM

= Metadata

= Canadian Statistics tables

= historical repository

$ Canadian Statistics

= 400 + summary tables
= Selected general interest data
= Fully automated updates

= N0 human intervention

= preset layout

= CANSIM fed

= timely and current release




$ CANSIM |1 the output database

Second generation from 60’'s CANSIM
macro data holding warehouse

multi dimensional tables

accessible on-line for fee

Linked to metadata

$ Context

Support from senior management
Subject matters buy-in

Basis of all dissemination in STC
Subject to incremental development
Requires continuous attention




& Issues

= Expert resources needed
stringent data quality a priori
uptime of servers

SGML staging as interim format

advanced design vs conservative
assumptions

search engines efficiency

& Key partners

Senior managers

Subject matters

= Development / acceptance

= Input data

= Harmonized concepts / standards
= Heavy users

Support team

External users

Technology




e Challenges

= Completeness
Operational efficiency
User-friendly
Metadata connectivity
Archiving

Quality assurance
24/7 service

$ Critical lessons learned

= Developers must design and implement
realistic functionnalities and interfaces

= Developers must produce frequent and
visible results in order to foster support
among users and management

= Dissemination Division must champion
the project
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& Dissemination Division

= Unique authoritative unit for STC
125+ employees

CANSIM \ internet \ publications
High technical \ operational expertise

Development \ maintenance \
operations

Link between subject matters and users

& Common Object Registry COR

Centralizing objects commonly used by different
dissemination systems

ID / label / relationship
responsibility of “owning system” to update
objects reside in only one system
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$ COR advantages

= Improve the consistency and quality of common object
references across systems

= make cross-referencing richer
= lower the maintenance overhead of links
= Objects stored and updated once but used across

$ Conclusion

Reaching more users

Offering more data

Providing timely information
Putting data / metadata in context

= Automation, automation and
automation
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M THANK YOU !
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