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This document contains a proposal to modify Section “VI. Provisions concerning marking”, to make 
more explicit the identification of the packer/dispatcher.  
 
New text has been underlined and text to be deleted has been struck-out. 



VI. PROVISIONS CONCERNING MARKING 

 
Each package 1 must bear the following particulars in letters grouped on the same side, legibly and 
indelibly marked and visible from the outside: 
 

A. Identification 
 

Packer  ) Name and physical address (e.g. street/city/region/postal code and, or 
 and/or  ) if different from the country of origin, the country) or a code mark 
    officially recognized by the national authority.issued or  
 Dispatcher ) accepted code mark 2 
 

                                                 
1   Package units of produce prepacked for direct sale to the consumer shall not be subject to these marking provisions, 
but shall conform to national requirements. However, the markings referred to shall in any event be shown on the 
transport packaging containing such package units. 
2   The national legislation of a number of countries requires the explicit declaration of the name and address. In cases 
where a code mark is used, the reference “packer and/or dispatcher” (or equivalent abbreviations) must be indicated in 
close connection with the code mark., and the code mark should be preceded with the ISO 3166-2 alpha country code of 
the recognizing country, if not the country of origin 
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